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INTRODUCTION

Welcome to the new design

A uniform appearance helps us to maintain a consistent image in Europe and
throughout the world across all of our divisions, making us recognisable and
visually consistent.

A uniform corporate image is the prerequisite for generating trust and sustained
success.

SelectNY.Berlin for Villeroy & Boch



INTRODUCTION

Our new visual identity

In order to sharpen our brand profile and ensure that it is fit for the challenges of
the future, its look and feel have been fundamentally revised.

The objective is to create an image that communicates the unique fascination of
our products and our brand — one that is attention-grabbing, refined, involving and
accessible, and that offers a sustained impact.

SelectNY.Berlin for Villeroy & Boch



INTRODUCTION

The strategic foundation of the brand image

Our brand has always embodied that unique tension between FREEDOM AND SUPPORT.
The presentation of the brand between these two extremes creates a brand image that is both
unique and compelling, and allows the emotional added value of our brand to be experienced.

Freedom Support

Modernity, innovation, Tradition, constancy,
inspiration, long-lasting quality,

design freedom warmth and intrinsic value.

and freshness.

SelectNY.Berlin for Villeroy & Boch



INTRODUCTION

Interesting mix

PETITE FLEUR é,y
Schliefe die Augen, 6ffne dein Herz.
INSPIRIERT VON DER NATUR.

Erwachen deine Sinne zum Erleben.

'SUBWAY ECTET VOLORE - DOLENIS NISSENIS ADIO - CONSE DIO COMMY - NOS AUGATT

Boch

WWW.VILLEROY-BOCH.COM

o it ke
WWW.VILLEROY-BOCH.COM

From the collage ... to the scenario.

Freedom
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INTRODUCTION

A hierarchical system

The function of each type of promotional material determines the degree of
inspiration and elaborateness of the design. Whether for a brand-building
“flagship project” or a sales promotion leaflet — graphical constants serve as
the visual framework and ensure a uniform corporate image.

Brand
motif

Product brand
Product-driven, communicating the brand
Example: Advertisements for new products

Product information
Informative, “fast-moving”, promotional,
Example: POS

UNIFORM LOOK

-_ \V——

CONSISTENT BRAND IMAGE

SelectNY.Berlin for Villeroy & Boch 7



INTRODUCTION

The corporate image

Freedom requires a certain amount of support: basic elements and rules
have therefore been defined for the new corporate image. These form the
design framework, and help to ensure that a uniform image is achieved.

Advertisement, Petite Fleur

SelectNY.Berlin for Villeroy & Boch
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PETITE FLEUR f’p
Schliefe die Augen, 6ffne dein Herz. .
INSPIRIERT VON DER NATUR.

Erwachen deine Sinne mum Erleben.

Kollektion

PETITE FLEUR

Ad mapna fengiom, quiscipsemmy ot nomdpe,

secte timci blam, grametnm iatrud minismeodiat,

Amet wllandio er sequant wte comsea diamet, siz at.

Fewis at ad e facenm vero odipit dalor praesto

odiguis modips scid For a brochure ar
it of

WWW.VILLEROY-EOCH.COM




STANDARD ELEMENTS

Logo

Headline and typography

Information section, collection icon, copy and URL
Imagery and presentation

Colour world

Banderole

Eye-catcher

Grid

0o N o a ~ N =
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STANDARD ELEMENTS

1 Logo

POSITIONING

¢ The logo is positioned on a white background to allow it to realise its full potential.

e |f the logo cannot be positioned on a white background, then an uncluttered,
monochrome background will also allow it to shine.

¢ A protection area ensures that the logo enjoys uncluttered surroundings.

¢ The trademark can be found in the upper right portion of the format or at the
upper right in the banderole.

Villeroy & Boch
1748

invisible protected area

SelectNY.Berlin for Villeroy & Boch
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STANDARD ELEMENTS

1 Logo

POSITIONING AND SCALING

e Document grid: Short page 14 M, long page 20 M
¢ L ogo width: 3 modules; this is used to determine logo height X
¢ Positioning: At the upper right in the bleed, distance of 1 M to the right
- On cluttered/non-uniform backgrounds: Logo at the upper right in the banderole
¢ Protection area: 1 module to the left and to the right edge of the format;
at least 2 M towards the bottom

Exception:

e POS grid: Short page 12 M, long page 20 M

- The resulting logo depiction at the POS is larger and therefore better suited
to the special circumstances (distance from which it will be read), ensuring
distinctive branding.

e Extreme formats (narrow banners): Logo width 4 M

Villeroy & Boch
1748

Lo
invisible protected area

\\\\\\\\\

SelectNY.Berlin for Villeroy & Boch
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STANDARD ELEMENTS

1 Logo

POSITIONING ON BACKGROUNDS

¢ The optimum logo positioning is on a white background;
monochrome backgrounds are also an option. Colours must
be desaturated and sufficiently bright.

e |t is not to be positioned on cluttered/non-uniform backgrounds.

DONT

SelectNY.Berlin for Villeroy & Boch 12



STANDARD ELEMENTS

1 Logo

COLOURS

In two-colour and multi-colour brand communications, the logo is
always blue. In monochrome media the trademark is shown in black.
The logo is always shown negative on the coloured area.

Villeroy & Boch

Spot Pantone 280

Villeroy & Boch

1744

100 % black

o T—
- iy
e

Villeroy & Boch

1748

Four-colour
c100 m75y0 k20

SelectNY.Berlin for Villeroy & Boch
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STANDARD ELEMENTS

1 Logo

SIZES AND FORMATS

Example formats and their corresponding logo sizes:

Print (grid 14 x 20)

POS (grid 12 x 20)

DIN format in mm Logo width in mm

DIN long (100 x 210) PFlyer 28.5
DIN long, landscape (210 x 100) 315
Ab 31.8
Ab landscape 315
A4 (210 x 297) 45
A4 landscape (297 x 210) 445
A3 (297 x 420) 63.6
A3 landscape (420 x 297) 63
A2 (420 x 594) 90
A2 landscape (594 x 420) 89
A1 (5694 x 840) 1273
A1 landscape (840 x 594) 126

DIN format in mm Logo width in mm

DIN long (100 x 210) PFlyer 33
DIN long, landscape (210 x 100) 315
AbB 37
Ab landscape 42
A4 (210 x 297) 52.5
A4 landscape (297 x 210) 445
A3 (297 x 420) 74.25
A3 landscape (420 x 297) 63
A2 (420 x 594) 105
A2 landscape (594 x 420) 89
A1 (594 x 840) 148.5
A1 landscape (840 x 594) 126

Special formats in mm

Freestanding price display

(95 x 180) 25
500 x 700 125
600 x 1600 200
700 x 1600 233

SelectNY.Berlin for Villeroy & Boch
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STANDARD ELEMENTS

1 Logo

CHINESE ADAPTATION

e The trademark is supplemented with Chinese characters
¢ Positioning and scaling: As for the original European version —
the proportions are not changed

is the size of one module in the document grid.

SelectNY.Berlin for Villeroy & Boch 15



STANDARD ELEMENTS

2 Headline and typography

Fonts and font styles

Villeroy &Boch’s corporate image is determined by two
font families: The VilleroyBoch corporate font (Serif) and
Univers (Grotesk).

¢ VilleroyBoch: Headers, sub-headers and continuous text

¢ Univers: Technical product information, figure captions
and marginalia

¢ Univers Condensed: Used for large amounts of text and
for a large volume of product information

Both font families include multiple font styles that allow for
a variable and diverse range of designs, including light, italic,
bold and condensed.

VilleroyBoch Jnivers
A~ AAI~NAA~
an -

Fig. VilleroyBoch and Univers

SelectNY.Berlin for Villeroy & Boch
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STANDARD ELEMENTS

Typography

Villeroy & Boch corporate font:

VilleroyBoch Regular, for headlines and sublines

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 1“§$% & /()=?
abcdefghijklmnopqrstuvwxyz

VilleroyBoch ltalic, for continuous text

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 !1“§8% & /()=?"
abcdefghijklmnopgrstuvwxyz

VilleroyBoch Bold, for highlighting text

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 1“§$% & /()=7
abcdefghijklmnopgrstuvwxyz

Univers font styles:

Univers 55 Roman
ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890 !“8$%&/()=?"
abcdefghijklmnopqrstuvwxyz

Univers 65 Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 !“8$%&/()=?"
abcdefghijklmnopqrstuvwxyz

Univers 45 Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 "85 %&/()=7"
abcdefghijklmnopgrstuvwxyz

Univers 47 Condensed Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 !"83%&/()="
abcdefghijkimnopgrstuvwxyz

Univers 67 Condensed Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 !“8$%&/()=""
abcdefghijklmnopgrstuvwxyz

SelectNY.Berlin for Villeroy & Boch
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STANDARD ELEMENTS

2 Headline and typography

The fundamental purpose of all texts is to impart the unique “story” of the
product in question. As with the visual imagery, the text can be scaled
to suit the significance of its narrative content. We always work with two
purposes in mind: inspiration and information.

1. Inspiration characterises the brand level:

The content and form communicate the value of the brand and the product.

The tonality is poetic and sophisticated, inviting and comprehensible.

The headline properties:

- The text in uppercase letters imparts the product essence in a way that can
be grasped quickly.

- The text in uppercase and lowercase letters adds a narrative level.

Area of use: Brand motifs, product advertisements

2. The product level is informative:

The content directly communicates the essence of the product.

The tonality is direct, focused and informative.

The headline positions the product and/or describes a relevant advantage.

Area of use: POS, literature

PETITE FLEUR

Schlieffe die Augen, 6ffne dein Herz.

INSPIRIERT VON DER NATUR.

Erwachen deine Sinne zum Erleben.

Brand level

JEDER STAR
HAT SEINE
ANHANGER.

Dieser Weibnachtsschmuck
begeistert Grof§ und Klein!

Product level

SelectNY.Berlin for Villeroy & Boch
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STANDARD ELEMENTS

3 Information section

e Collection icon

e Copy text

* URL

e Captions

Mokka-/Espressotasse mit Untertasse ab 9,90,r
Becher mit Henkel ab 7,90 € Kaffeeobertasse ab 7,90 €*
- _Kaffeeuntertasse ab 5,00 €*- Kaffeetasse mit Untertasse ab 12,90 €*
~.Café au lait mit Untertasse ab 14,90 €° |

Schine Geschenkideen von Villeroy & Boch - Jetzt hier erhiiltlich.

WWW.VILLEROY-BOCH.COM/CHRISTMAS

a
-]
3
)
c
2
s
E
5
S

* Jnverbindliche Preisem

gfler Villeroy & Boch AG - Dr

PETITE FLEUR Ap
Schliefe die Augen, 6ffne dein Herz. L’L

INSPIRIERT VON DER NATUR.

Erwachen deine Sinne mum Erleben.

A~

Kollektion

PETITE FLEUR

Ad mapna fengiom, quiscipsemmy ot nomdpe,

secte timci blam, grametnm iatrud minismeodiat,

Amet wllandio er sequant wte comsea diamet, siz at.
Fewis at ad e facenm vero odipit dalor praesto

SelectNY.Berlin for Villeroy & Boch
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STANDARD ELEMENTS

3 Information section

COLLECTION ICON: BATHROOM AND TABLEWARE DIVISIONS

The collection icon for the Bathroom and Tableware divisions presents the
collection names. This allows the collection icon to emphasise the premium
quality of our products. It is to be found on all advertising media in which
there is a strong focus on a specific collection.

Kollektion
NEW COTTAGE

German version

Collection

NEW COTTAGE

International version

SelectNY.Berlin for Villeroy & Boch
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STANDARD ELEMENTS

3 Information section

COLLECTION ICON: DESIGN AND ADAPTATION

The collection icon always comprises two lines of text.
All of the elements are centred and shown in 70 % black.

EXAMPLE: A4

e First line: VilleroyBoch Italic, 9pt, blocked (+60)

e Collection name: VilleroyBoch Regular, 12 pt, line spacing 14 pt, blocked (+40)

¢ Thin line: Thickness 0.8 pt, length 33mm

e Thick line: Thickness 1.6 pt, length 19.8mm (60 % of the thin line)

¢ Distance between the lines: Thickness of the thin line 0.8 pt

¢ Distance between the lines and the collection name: 14 pt/3 or the line
spacing for the two text lines.

The collection name can be changed in adaptations, and its width is also variable;
the length of the doubled line remains unchanged.

Ipt Kollektion
12PT AUF 14PT NEW COTTAGE

Kollektion
ALT-LUXEMBURG

Fig. Dimensions for A4
German version

SelectNY.Berlin for Villeroy & Boch
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STANDARD ELEMENTS

3 Information section

COPY TEXT

The copy text is always shown in VilleroyBoch ltalic.

For DIN A4 format: 9pt, line spacing 12 pt

SelectNY.Berlin for Villeroy & Boch
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STANDARD ELEMENTS

3 Information section

URL

The URL is always shown in VilleroyBoch Regular Uppercase

For DIN A4 format: 12pt, line spacing 20 pt, blocked (+50), 70 % black

SelectNY.Berlin for Villeroy & Boch
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STANDARD ELEMENTS

3 Information section

CAPTIONS
The collection name (e.g. Subway, Modern Grace) is first shown in Univers 65 Bold Uppercase,
then the product category (bathroom collection, tableware) in Univers 55 Roman mixed, 100 % black

there is a distance of 3 spaces between the components on the same line

e.g. SUBWAY bathroom collection CULT tap fittings range ONE & ONLY tiles

Within a collection, the product group is specified first, followed by the description.

e.g. SIDEBOARD Oak Graphite with drawer

For DIN A4 format: Univers 7 pt

SelectNY.Berlin for Villeroy & Boch
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STANDARD ELEMENTS

4 Imagery and presentation

The new campaign/imagery creates a distinctive image for the brand.
With the new visual components, Villeroy & Boch is positioning itself in
a more contemporary, relevant and emotional manner.

The corporate image underscores the premium quality while
making the brand accessible. At the brand and product level in
particular, collage-like compositions make it possible to create an image
that communicates the fascination and inspiration of the brand while
bringing it to life.

The fundamental design elements (1-4) in Villeroy & Boch’s new
corporate image serve as the visual framework for the varied and
creative language, without restricting it. They are intended to generate
space rather than occupying it. Controlling the quality of the photo/graphic
components, content and elements through which Villeroy & Boch
communicates is even more important for the new design freedom.
They ensure that the brand is positioned in the premium sector.

Xl
PETITE FLEUR

Gute Laune bliiht in allen Farben.

Deine Sinne werden

INSPIRIERT VON ggl'

_ ot
DER NATUR. r 5
T
T,
e W

yFor

4

&

Villeroy & Boch

1748

%

Kollektion

SelectNY.Berlin for Villeroy & Boch
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STANDARD ELEMENTS

4 Imagery and presentation

COLLAGE

At brand and product level, the various collage techniques allow us to place the products in
new settings and to give our communications a more “narrative” character. We depict the
product, yet we also present the idea and the emotional benefits of the product and the brand.

The bandwidth of the brand image

From collages with individual products ... and collages with illustrations ... to collages with pictures within pictures.

SelectNY.Berlin for Villeroy & Boch 26



STANDARD ELEMENTS

4 Imagery and presentation

LIFESTYLE WORLDS

We use scenarios at the product and information level. Minimalist or opulent, shot in
a studio or on location, the scenarios always communicate the feeling of the collection
because they are presented authentically in the corresponding lifestyle world.

The lifestyles

From minimalist presentations ... and studio settings ... to shots on location.

SelectNY.Berlin for Villeroy & Boch
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STANDARD ELEMENTS

5 Colours

CORPORATE COLOURS
The blue of the logo and the large proportion
of white define the Villeroy & Boch colours.

The contrasts in the design are soft and fluid.

Pantone 280 Pantone CoolGray 10
CMYK 100]75/0|20 CMYK 0[00[70
Corporate colour Text grey

SelectNY.Berlin for Villeroy & Boch
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STANDARD ELEMENTS

5 Colours

BASIC COLOURS

The basic colours are desaturated and muted, and
complement the corporate image. The colours can
be used in 20 % colour tone gradations.

60% 60% 60% 60%

Pantone 651 Pantone 403 Pantone 430 Pantone 7544 Pantone 7493
CMYK 35|15|0]|15 CMYK 0]7|17|53 CMYK 0]25|35|30 CMYK 143|0]42 CMYK 20|0|48]18
RGB 167(188|214 RGB 140[133]123 RGB 198/169|146 RGB 118|134[146 RGB 187|197|146

Basic colours

SelectNY.Berlin for Villeroy & Boch

29



STANDARD ELEMENTS

5 Colours

GREY SPECTRUM

Products and silhouettes can be presented on grey backgrounds in
order to render the porcelain clearly visible. The grey backgrounds
do not have to be colour neutral; they can tend towards warmth or
coolness. The colours can be used in 20 % colour tone gradations.

Pantone Cool Gray 1
CMYK 4|2]4|8
RGB 217|217|214

Pantone 420
CMYK 6]4|7|13
RGB 199/201[199

Pantone 422
CMYK 19]12|13|34
RGB 158|162[162

Pantone \Warm Gray 6
CMYK 14]19|21|39
RGB 165|156|148

Grey spectrum

SelectNY.Berlin for Villeroy & Boch
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STANDARD ELEMENTS

5 Colours

HIGHLIGHT COLOURS

In order to increase the range of Villeroy & Boch colours, it is also
possible to supplement them using the adjacent highlight colours.
The colours can be used in 20 % colour tone gradations. They are
used at the POS and in dealer communications.

Pantone 7404 Pantone 136 Pantone 375 Pantone 543
CMYK 0/8|86|0 CMYK 0]28|87]0 CMYK 46|0[90/0 CMYK 41|11|0]0
RGB 244/218|64 RGB 255|191|63 RGB 151|215|0 RGB 164/200|225

60% 60% 60% 60%

Pantone 271 Pantone Red 032
CMYK 49|44|0/0 CMYK 45|45|0}40 CMYK 50|0[15|35 CMYK 0]86|63|0
RGB 149|149/210 RGB 110[102|139 RGB 99|152|162 RGB 229|53|44

Highlight colours in 20 % colour tone gradations

SelectNY.Berlin for Villeroy & Boch
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STANDARD ELEMENTS

6 Banderole

A banderole is used at the product and information level to provide a visual framework. It can be
used in a wide range of applications, and helps with the presentation of various types of information,
including the headline, copy, product information, collection icon and brand logo on white.

Beispiele

N Y

Althea Nova

L o

2 P ——

#
£
i

:

Collection

ALTHEA NOVA

Kollakts E
ollekti WWW.VILLEROY-BOCH.COM

ALTHEA NOVA 3B AR
it Nows S 8
Dangler 50x70cm Product leaflet (DIN long) Partner advertisement, Petite Fleur Partner advertisement, Althea Nova

SelectNY.Berlin for Villeroy & Boch 32



STANDARD ELEMENTS

6 Banderole

SHADOW SIZE AND FORMAT

Example: Document size 500 mmx 700 mm

The shadow size is calculated on the basis

of average page lengths.

This value corresponds to 1.6 % of the shadow size (S)
in Adobe Indesign.

Standard formula: ~ Width + Height x 0.016 =S
2

500+ 700 x0.016 =9.6mm
2

With the format 500 mmx 700 mm, the shadow size
must be 9.6 mm. The shadow colour is 50 % black.

NEU

Kollektion
ALTHEA NOVA

SelectNY.Berlin for Villeroy & Boch
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STANDARD ELEMENTS

7 Eye-catchers

Eye-catchers can be used to draw attention to new products. For example,
they can be used at the POS, on freestanding price displays, flyers, banners
and posters.

The eye-catcher looks as if it has been fashioned from high-quality porcelain
(core competence). It should be located in the upper third of the format, i.e.
visually above the picture. It is set at a 5° angle, tilted upwards from the outer
edge of the format towards the centre of the format.

“NEW” eye-catcher “Price” eye-catcher

M [pSUM DOLOR
s&%ﬂx«}i‘,’commnuu

UT ENIM AD MINIM VENIAM!

“Campaign” eye-catcher

SelectNY.Berlin for Villeroy & Boch
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STANDARD ELEMENTS

8 Grid

e Document grid: Short page 14 M, long page 20 M
exception: POS materials

e Print area: 1 M or 72 M

n

Villeroy & Boch
1748

invisible protected area

SelectNY.Berlin for Villeroy & Boch
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APPLICATIONS

1 ADVERTISEMENTS
2 POS
3 LITERATURE

SelectNY.Berlin for Villeroy & Boch
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APPLICATIONS

1 Advertisements

1.1 Product advertisement

1.2 Cooperation advertisement
1.3 Ribbon advertisement

1.4 Magazine advertisement
1.5 Newspaper advertisement

1.6 Newspaper advertisements - special format

SelectNY.Berlin for Villeroy & Boch
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APPLICATIONS // 1 ADVERTISEMENT

1.1 Product advertisement

ADVERTISEMENT 2/1

e Document grid: Short page 14 M,
long page 20 M

¢ | ogo width: 3 M, this is used to determine
height X, 1 M to the right edge

e URL: Uppercase letters at a distance of
2 M to the lower edge

e Copy text: Distance of 15% X to the URL

e Collection icon: 40 % of the logo height (X),
15 % X distance to the copy text and 1 M to
the right edge

¢ Headline: The position depends on the
layout; it is placed on a white or uncluttered
background, 55 % of the logo height in pt

¢ Body copy: Variable tracking; it is also placed

on a white or uncluttered background

Villeroy & Boch

1748

PETITE FLEUR

M Schlieffe die Augen, 6ffne dein Herz.

INSPIRIERT VON DER NATUR.

Erwachen deine Sinne zum Erleben.

PETITE FLEUR

X %0t

15% X
sequis nostionse ex eu facidunt dolor augait vel ut Ut ad etuercipis nullaore

X
WWW.VILLEROY—BO("E Eii ﬂ

Advertisement, Petite Fleur

SelectNY.Berlin for Villeroy & Boch

38



APPLICATIONS // 1 ADVERTISEMENT

1.1 Product advertisement

EXAMPLE: 2/1

Product essence

- VilleroyBoch Regular, 30 pt,
line spacing 34 pt

- Colour bleed over the entire width of the
lines (from light to dark; the colour is derived
from the colour spectrum of the visual)

- Ragged right

Narrative level

- VilleroyBoch Regular, 16.5pt,
line spacing 140 % in pt

- 70 % black

- Ragged right

The lines are slightly offset and oriented towards
common vertical vanishing points.

NS

N

=

=5
—

=
Pt
j )
2

=) ™ =)

N

X %0t

Advertisement, Petite Fleur

SelectNY.Berlin for Villeroy & Boch



APPLICATIONS // 1 ADVERTISEMENT

1.1 Product advertisement

EXAMPLE: 2/1

@ Collection

- Centred VilleroyBoch ltalic, 12.5pt,
line spacing 16.5pt

- Blocked (+60)
- 70% black PETITE|FLEUR

Gute Lafine Hliht jn allon Farbed

Collection name INSPHRIER T VONDER INATY

- Uppercase letters, centred,
VilleroyBoch Regular, 16.5pt,
line spacing 20.5 pt

- Blocked (+60)

- 70 % black

.
=)
=5
=

@ Information text
- Right-justified VilleroyBoch ltalic, 12.5pt,
line spacing 16.5pt
- 70 % black

[leKtion

PETITE FLEUR

- Content varies

X %0t

LN N
(@)

15% X
uis dplor segte dit acillad rerci lfs ex et| sed tionsequis nosfio cidurit dolo} augaft vel uf Ut ad etuerfipis nidlaor:
aci blandin veri] utem \deliquy et lufjtat at gugiany doloneet lupitat d tem velenim vepit accum elis. Weitere Prpdukt-
U RL der eifie Liste der Hachhindler eyhalten Sie unter 020 8873 6060|oder fler Mail an btosch v y-boch.d
15% X

- Uppercase, VilleroyBoch Roman, 16.5pt WWW.VILLERDY- ow

- Blocked (+50)
- 70% black Advertisement, Petite Fleur @ @7

SelectNY.Berlin for Villeroy & Boch 40



APPLICATIONS // 1 ADVERTISEMENT

1.1 Product advertisement

ADVERTISEMENT 1/1

e Document grid: Short page 14 M, long page 20 M

¢ Logo width: 3 M, this is used to determine height X,
1 M to the right edge

e URL: Uppercase letters at a distance of 72 M to
the lower edge

e Copy text: Distance of 15% X to the URL

e Collection icon: 40 % of the logo height (X), 15% X
distance to the copy text and 1 M to the right edge

e Headline: The position depends on the layout; it is
placed on a white or uncluttered background

¢ Body copy: Variable tracking; it is also placed on
a white or uncluttered background

PETITE FLEUR

Gute Laune bliht in allen Farben.
Deine Sinne werden

INSPIRIERT VON
DER NATUR.

>

3

I

n

Villeroy & Boch

Kollektion
PETITE FLEUR

SelectNY.Berlin for Villeroy & Boch

41



APPLICATIONS // 1 ADVERTISEMENT

1.1 Product advertisement: Headline and typography

EXAMPLE: 1/1 e ‘gﬁg

@ Product essence \Y/R\Y/R\Y/

- Uppercase, VilleroyBoch Regular, 22 pt,
line spacing 24 pt

- Colour bleed over the entire width of the lines
(from light to dark; the colour is derived from the R NATUR.
colour spectrum of the visual)

- Ragged right

PETITE FLEUR

e Laune bliht in allen Farben.

eing Sine wérde

INSPIRIERT VON

N\

Narrative level

- VilleroyBoch Regular, 12 pt, line spacing 140 % in pt
- 70% black

- Ragged right

The lines are slightly offset and oriented towards common
vertical vanishing points.

X %0

SelectNY.Berlin for Villeroy & Boch 42



APPLICATIONS // 1 ADVERTISEMENT

1.1 Product advertisement: Information section

N

EXAMPLE: 1/1 rovak

@ Collection

- Centred, VilleroyBoch ltalic, 9pt,

||ne SpaCIng 1 2 pt Gufe Laune])lEnlinla lelj} Eb[enEIJR
- Blocked (+60) NN iﬂ Sini c‘\\' rde )
- 70% black IINSPIKIE ;{1 V TNR

Collection name

- Centred, VilleroyBoch Regular, 12 pt,
line spacing 14 pt

- Blocked (+40)

- 70 % black

@ Information text
- Right-justified, VilleroyBoch lItalic, 9pt,
line spacing 12 pt
- 70% black
- Varies

V)
@ URL < olleRtion
- Uppercase, VilleroyBoch Regular, 12 pt /

- Blocked (+50)
- 70% black

(o)
]
=
o3
)
=
X %0%

=]
Q,

yon\
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APPLICATIONS // 1 ADVERTISEMENT

1.1 Product advertisement: Information section

EXAMPLE SIZES AND PROPORTIONS

Formats Logo height  Icon height Headline Subline Copy text Web address
(in mm) (in mm) (in pt) (in pt) (in pt) (in pt)
A0 101.83 40.7 88 48 35 48
A1l 72.1 28.8 62 34 24 34
A2 50.91 20.4 44 24 17 24
A3 36 14.4 31 17 12 17
Ad 25.46 10.141 22 12 9 12
A5 17.9 8.5 15.5 8.5 7.5 8.5
A6 12.7 8.5 15.5 8.5 7.5 8.5

The font size for the subline corresponds to the size of the collection name and the size

of the web address. The size of the copy text is the same as the size of “Collection” in the

collection icon. The proportions change for formats that are narrow or very small.

SelectNY.Berlin for Villeroy & Boch
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APPLICATIONS // 1 ADVERTISEMENT

1.1 Product advertisements: Overview

PETITE FLEUR £ Sy ’"’__Q-“'\ i
Schbicike dic Awgen, Sar doin Her - 18 : w1 o
INSPIRIERT VON DER NATUR. \" "

Frwndhes deine Siene rum Briches. 158

LA BELLE g [ 4 &
; Weikl wiz Schrer des Antlits. ' LA BELLE
S SINNLICH ELEGANT | R I
i DER CHARAKTER. ! 3 [
Tiadcibe Schtmbeir za rwllen Blise. i i =
ot ; ) &) /D
; ’ N
[
{ ¥ | E
1l [
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APPLICATIONS // 1 ADVERTISEMENT

1.1 Product advertisements: Special formats

EXAMPLE: 2 A4

@ Product essence
- Uppercase VilleroyBoch Regular, 19.5pt,
line spacing 21.5pt
- Colour bleed over the entire width of the lines
(from light to dark; the colour is derived from the
colour spectrum of the visual)
- Ragged right

Narrative level

- VilleroyBoch Regular, 10.5pt,
line spacing 14.7 pt

- 70 % black

- Ragged right

The lines are slightly offset and oriented towards common
vertical vanishing points.

( : ) — PETITE FLEUR
| SchlieBe die Augen, 6ffne dein Herz.
INSPIRIERT
( )’ 4[ VON DER NATUR.
@ |

‘rwachen deine Sinne zum Erleben.

Kollektion

PETITE FLEUR

5 606

WWW.VILLEROY-BOCH.COM

SelectNY.Berlin for Villeroy & Boch
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APPLICATIONS // 1 ADVERTISEMENT

1.1 Product advertisements: Special formats

EXAMPLE: 2 A4

@ Collection PETTTE FLEUR
SchlieBe|die Augen, offne dejn Hdrz.
- Centred, VilleroyBoch ltalic, 9pt, INYPIRTERT
line spacing 12 pt : \IOIi\I I3FR NH\IT ]
- Blocked (+60) / ‘ T T
- 70% black

Collection name

- Centred, VilleroyBoch Regular, 12 pt,
line spacing 14.5pt

- Blocked (+40)

- 70 % black

@ Information text
- Right justified, VilleroyBoch ltalic, 9pt,
line spacing 12 pt

- 70% black
- Varies
(D uRL )
- Uppercase, VilleroyBoch Roman, 12 pt = ol 19K
- Blocked (+50) \1_‘/ PET|TE [FLE ”777'

- 70 % black

f rtins ¢
pleasp call (2 oy o
o,
WWW.VILLEROY{BOCH.GCOM
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APPLICATIONS // 1 ADVERTISEMENT

1.2 Cooperation advertisement

EXAMPLE: 1/1
Document structure

When working with partners, the banderole
offers the ideal way of integrating the partner’s
information beneath the collection motif.
There are two different types of banderole for
this purpose.

Variant A:
The narrow banderole

Variant B:
The classic banderole

PETITE FLEUR
SchlieBe die Augen, offne dein Herz.

INSPIRIERT VON DER NATUR.

Erwachen deine Sinne zum Erleben.

Kollektion
PETITE FLEUR

WWW.VILLEROY-BOCH.COM

‘\ SUBWAY
& L0rEN 1PSUM IPSUM LOREM DOLOR

Variant A: Cooperation advertisement — Petite Fleur

Variant B: Cooperation advertisement — Subway

SelectNY.Berlin for Villeroy & Boch
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APPLICATIONS // 1 ADVERTISEMENT

1.2 Cooperation advertisement

VARIANT A - THE NARROW BANDEROLE

Advertisements with product visuals

Here, the motif is shown somewhat shorter, and
it casts a light shadow into the top of the space
with the dealer logo and dealer information.

The size of the partner logo should be no
more than 2/ of the Villeroy & Boch logo.

Partner information format:

¢ Logo:
No more than %3 of the size
of the Villeroy & Boch logo

¢ Information:
- Text 2 pt smaller than the copy text
- Univers light, 7 pt, line spacing 120 %
- 70 % black

Die Badkollektion der Vielfalt
bereichert jeden Tag

Bereichern Si ibr Zuhaus ndliche Maglichkei
zum Lieblingsbad fiir Famil sette. Nee, runds

Flexible height

Jandeck p(

MEIN BAD. MEIN LEBEN.

PETITE FLEUR

SchlieBe die Augen, 6ffne dein Herz

INSPIRIERT VON DER NATUR.

Erwachen deine Sinne zum Erleben.

Kollektion
PETITE FLEUR

Cooperation advertisement — Subway

Cooperation advertisement — Petite Fleur

SelectNY.Berlin for Villeroy & Boch
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APPLICATIONS // 1 ADVERTISEMENT

1.2 Cooperation advertisement

VARIANT B - CLASSIC BANDEROLE

Advertisements with scenarios

Here, a white banderole with a shadow has
been positioned on top of the other elements.
When scenarios are used, this banderole
offers an opportunity for presenting the
headline, copy, URL and product information
on a white background.

Partner information format:

¢ L ogo:
No more than 243 of the size
of the Villeroy &Boch logo

¢ Information:
- Text 2pt smaller than the copy text
- Univers light, 7 pt, line spacing 120 %
- 70 % black

15% X

SUBWAY

SUBWAY

X %0€2

&t LOREM IPSUM IPSUM LOREM DOLOR.

1 WWWVILLEROY-BOCH.COM WWW.VILLEROY-BOCH.COM

15% X
Flexible height Jandeck. ;f
Cooperation advertisement — Subway scenario Cooperation advertisement — White Lace scenario

SelectNY.Berlin for Villeroy & Boch



APPLICATIONS // 1 ADVERTISEMENT

1.3 Ribbon advertisement

EXAMPLE: 275x95mm

e Document grid: Short page 14 M, long page 20 M
¢ | ogo width: 3 M, 1 M to the right edge
¢ Print area:

From the top: 1 M from the right: 1 M

From the bottom: 1 M from the left: 72 M

- The document is divided into a picture section 11 M
in size and an information section 9 M in size

Font

¢ Headline: Uppercase VilleroyBoch Regular, 16 pt,
line spacing 18 pt, colour bleed

¢ Underline: VilleroyBoch Regular, 9pt, line spacing 12 pt,
optionally 3pt distance to the headline, 70 % black

e Continuous text: VilleroyBoch Italic, 9pt, line spacing
12pt, 70% black

e Caption: Univers 55 Roman, 7 pt, line spacing 12 pt,
100 % black

¢ Highlighting: Univers 65 Bold, 7 pt, 100 % black

e URL: Uppercase VilleroyBoch Regular, 9pt,
line spacing 18pt, 70 % black

BADKOLLEKTION Subrway
FLIESEN Ono & Onl
DESIGN-HEIZKORPER Chrom,

LOREM IPSUM LOREM
IPSUM LOREM IPSUM!

cm do dalum mdre daluge

JLLEROT-BOCH, COM

GESCHIRR, Althaa Nova _ﬂ_
GLASER Allegaria Fissing e
BESTECK New Cattaga

SALZ/ PFEFFERMUALE Herma Elamants

Villeroy & Boch

LOREM IPSUM LOREM
S el ——

Tableware advertisement

SelectNY.Berlin for Villeroy & Boch
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APPLICATIONS // 1 ADVERTISEMENT

1.3 Ribbon advertisement

3%M

BADKOLLEKTION Subway
FLIESEN Ono & Only
DESIGN-HEIZKORPER Chrom

LOREM IPSUM LOREM
IPSUM LOREM IPSUM!

Gait cx o invpenizcem do dolum endre dalupeatin vendip.

WHWNVILLEROY-BOCH. COM

BADKOLLEKTION Subway - N "
FLIESEN Ona & Dnly
DESIGN-HEIZKORPER Chrom

Villeroy & Boch

LOREM IPSUM LORE

Tableware advertisement with three pictures

GESCHIRR, Althas Nova
GLASER Allegaria Fissing

BESTECK Naw Cotizaa

SALZ/ PFEFFERMUALE Horma Elamants

|

wE TE SO

| GETUNKTET?

LOREM IPSUM LOREM
[PSUM LOREM IPSUM!

Gait < ot in vpeniatem da dolum endee dolu pratin vendip.

‘GESCHIRR, Afthaa Nova n

GLASER Aliogaria Fiseing = -
Villeroy & Boch
T

BESTECK New Cottage
SALZ-/ PFEFFERMUOHLE Homa Elamants

- FHECTE Son
§ . ) UGLFUNKTET:
LOREM IPSUM LOREM i

[PSUM LOREM IPSUB

Tableware advertisement with three pictures and an eye-catcher on the right

The ribbon advertisement can be shown with as many as three pictures.
As the number of pictures increases, however, the visual impact of the

advertisement drops in tandem with its ability to draw attention.
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APPLICATIONS // 1 ADVERTISEMENT

1.4 Advertisement with collage

EXAMPLE: GHK

e Document grid: Short page 14 M, long page 20 M o® n
e Logo width: 4 M, 1 M to the right edge \ Hierey Rtoch
Font <J. [PSUM LOREM IPSUM!
e Headline: Uppercase VilleroyBoch Regular, 16pt, [ o v Gramenecanai

line spacing 18 pt, colour bleed b TILBUD!
e Underline: VilleroyBoch Regular, 9pt, line spacing 11pt, R

optionally 3 pt distance to the headline ngg—;_w_) (] |I l
¢ Poduct name: Uppercase VilleroyBoch Regular, 9pt, -

underlined with a Japanese line, 0.6pt, at a distance S oY

of 3pt w249, L
¢ Product text: VilleroyBoch ltalic, 7 pt, line spacing 9 pt a B
e Campaign price: VilleroyBoch Bold Italic,16 pt *'“_f-,\
* “The House of ...”: Uppercase VilleroyBoch Regular, 9 pt 16 ?jﬂ"'"‘"*? e
* Address: VilleroyBoch ltalic, 7 pt s Sl
e Asterisk text: Univers Light, 7 pt ﬂ ' .
¢ URL: Uppercase VilleroyBoch Regular, 7 pt THE HOUSE OF VILLEROY & BOCH THE HOUSE OF V1

FIELD’S Arne Jacobsens Allé 122300 Kobenhavn S TIf. 33 11 17 48 IELIYS Are [acotiens ¢ 172 300 Knbenbman 5 TH 33 11 17 4§

e Text colour: 70 % black | o RN

Magazine advertisement Tableware Two-column structure

with collage
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APPLICATIONS // 1 ADVERTISEMENT

1.4 Advertisement with scenario

EXAMPLE: 86 x 150 mm

e Document grid: Short page 14 M, long page 20 M
¢ | ogo width: 3 M, 1 M to the right edge

Font

¢ Headline: Uppercase VilleroyBoch Regular, 16 pt,
line spacing 18 pt, colour bleed

¢ Underline: VilleroyBoch ltalic, 9pt, line spacing 11 pt,
optionally 3 pt distance to the headline

¢ “The House of ...”: Uppercase VilleroyBoch Regular, 9pt

e Address: VilleroyBoch ltalic, 7 pt

e Asterisk text: Univers Light, 7 pt

¢ URL: Uppercase VilleroyBoch Regular, 7 pt

e Text colour: 70 % black

For production reasons, the text colour is 100 % black
for newspaper advertisements.

[PSUM LOREM IPSUM!

Gunit ex ot im epemiatem do dolum emdre
doduptatin vendip, Quamcons egwatisit,

W VILLERDT-EOCH. COM

THE HOUSE OF VILLEROY & BOCH
FIELD'S Arme [iacobrens Al 112300 Knbenbea 5 TH 33 11 17 48
*Gmlder tomi dan 21 maj char =4 nge bgar ke,

[PAUM LOFEEMIIPY
Girit e et | epe it da dloly
doduptatin endip, Quamcoms equat

y UM

e e
(st

w

FW.VILLEROT-H

OCH.COM

THE HOTISE O

IE VILLEH

O % BOCH

FIELLY'S Arae facobrens (Al 172

nbex
Camlder tam dan 31 de1

Kby

i

NUACER R |

lapar Tewee)

Magazine advertisement
Tableware with scenario

Two-column structure

SelectNY.Berlin for Villeroy & Boch
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APPLICATIONS // 1 ADVERTISEMENT

1.5 Advertisements: Overview

Snk

Villeroy k Boch

[PSUM LOREM IPSUM! [PSUM LOREM IPSUM!

Gt ex ot im epemiatem do dolum emdre Gt ex et |im epermiatem da dolm emdre
doduptatin pendip, Quamcons eqwatisit, o i wendip, Juamcons agnatisi,

W VILLERDT-EOCH. COM WEENVILLEROT-BOCH.COM

THE HOUISE OF VILLEROY & BOCH THE HOTISE OF YILLEROY & BOCH

*Gmlder tomi dan 21 maj char =4 nge bgar lees. “omker tam dan 21 maj ol =8 lapar ewes)

FIELDVS Arme facobrens Al 122300 Kobenban 3 TH 33 1117 45 IELLY'S Arae facobsens Al mn’F-&rm FUACERENER |

20mm

[PSUM LOREM
DOLOR IPSUM!

G i of I ko do dolew mare

dndgpatin vandip. O o ons guatisl
I chs aoomn oior Sestandrs emar.

TILEUD!
VICTOR l '
Nirter hriiame 85 e |

i 9909 m
e ke fr 255%,-] 1 0

LA DIVDa4 Ry

ngh 249 “I‘w'__.rl
::’Hh-!ﬁ,—lj- _.LI—'-_

"Saledar jom dan 31 maj
aher 5 @nge hgar hives.

‘The Housc of ¥ilkroy & Bech
Fralds A oo buras lli 12
2500 & pbaharm 5 T 3201 17 45

W VILLEROY-BOCH .COM

- Em

Newspaper advertisement Bathroom,
two-column

Newspaper advertisement Bathroom,
two-column 1c

Collages and scenarios can be used for advertisements.

Newspaper advertis-
ement Tableware,
one-column

[PSUM LOREM IPSUM!

Gl e of I vpewiaen do Jof mae doligdain radip.
(RSO ARATIRT MRS Smoommealy SesauTe il

r'-ﬁ ﬁ VICTOR

‘ I' .'I?”f'“"'
‘ @ gy

|1 | 999~

AN ond 285,
THE HOUSE OF VILIEROY & BOCH
Huapddabauparaion 35, DSLO, Tha 12 4 1440
Mo Pre 10.00-15.50, Lar 10001585

Sanaviks Torsemes Sroddiorpipin 7, SAMDYILL, T 67 5595 00
ko= P 1000 2000, Law 10000 1300

WEWNLLELOY-BOCH.COM

Newspaper advertisement Tableware,
three-column

SelectNY.Berlin for Villeroy & Boch
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APPLICATIONS // 1 ADVERTISEMENT

1.6 Newspaper advertisements: Special format

With dealer advertisements, it is possible to leave off
the web address (www.villeroy-boch.com) if the dealer
explicitly requests this. The space for the dealer’s address
is found at the bottom of the advertisement and covered

by a 50 % shadow.

PORZELLAN-
") TAUSCHWOCHEN
g NUR BIS 30.10.2010

....... g Weitere Details zur Aktion
erhalten Sie bei uns.

Rechenbeispiel \ika {
NEW WAVE BASIC-SET R |
(30-teilig) |

jetzt 399 € )

minus Tausch-Pramie**
fiir 2. B. 30 Teile Altware 60 €

TAUSCHPREIS 339€

Wir freuen uns auf Ibren Besuch.

n

Villeroy & Boch
1748

vorher 633 € * je 6 Stiick ', 4

ALS DANKE-
SCHON FUR IHRE
GESCHAFTSFREUNDE.

VER

THE HOUSE OF VILLEROY & BOCH

im Mediterraneo - Am Lingengrad 12
27568 Bremerhaven - Tel. 0471 309 97 70

Newspaper advertisement for Tableware
with dealer’s address space

SelectNY.Berlin for Villeroy & Boch
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APPLICATIONS

2 POS

Overview

2.1 Freestanding price displays
2.2 Danglers

2.3 Banners

2.4 Posters with scenario

2.5 Posters with products

SelectNY.Berlin for Villeroy & Boch
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APPLICATIONS // 2 POS

Overview: National

Kollektion
ALTHEA NOVA

Villeroy & Boch

Kollektion

ALTHEA NOVA

Premium Porcelain

spilmaschinenfest - mikrowellensicher

ALTHEA NOVA

Freestanding price display Poster 50x70cm Banner 70x160cm
A4/A5
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APPLICATIONS // 2 POS

Overview: International

The international decorative materials differ in that they
have English eye-catchers. There is no headline on the e
banner. Products and prices can be entered individually ALTHEA NOVA
on the freestanding price displays.

Kollektion

ALTHEA NOVA

Freestanding price display Poster 50x70cm Banner 70x160cm
A4/A5

SelectNY.Berlin for Villeroy & Boch 59



APPLICATIONS // 2 POS

2.1 Freestanding price displays

STANDARD FORMAT: A4

e Document grid: Short page 12 M, long page 20 M

¢ Logo width: 3 M, this is used to determine height X,
positioning at the upper right in the bleed, distance of
1 M to the right

e Collection icons: 70 % of the logo height (X), 1 M
distance to the logo, centred above the prices

Price table:

- Article column: 83 mm wide
- Price column: 22 mm wide
- Line height: 10mm

- Lines: 0.15pt

(1)  Article

- VilleroyBoch ltalic 15 pt
- 70 % black

@ Price

- VilleroyBoch Bold 17 pt
- 70% black

[

Fine P

spilmaschinenfest

1/2M
rcelain

mikrowellensicher

Bol 0,751 14,90 €
Speiseteller 27 cm 16,90 €
Friihstiicksteller 22 cm 13,90 €
Brotteller 16 cm 9,90 €
Suppenteller 24 cm 16,90 €
Platte rund, flach 32 cm 39,00 €
Platte oval 34cm 42,00 €
Schiissel rund 23 cm 39,00 €
Schiissel rund 19 cm 29,00 €
Sauciere (2tlg.) 29,00 €
Beilagenschale 20 cm 14,50 €
Dessertschale 16 cm 11,50 €
Salatschale 20 cm 14,50 €

Freestanding price display A4

SelectNY.Berlin for Villeroy & Boch
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APPLICATIONS // 2 POS

2.2 Danglers

STANDARD FORMAT: 50x70cm

e Document grid: Short page 12 M, long page 20 M
¢ Logo width: 3 M, this is used to determine height X, positioning
at the upper right in the bleed, distance of 1 module to the right
¢ Banderole: Height 3 M, positioning along the lower edge
e Collection icons: 70 % of the logo height (X), centred in the banderole

Kollektion

KTTHEA NOVA

Dangler 50x70cm

SelectNY.Berlin for Villeroy & Boch
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APPLICATIONS // 2 POS

2.3 Banners

STANDARD FORMAT: 70x160 m

e Document grid: Short page 12 M, long page 20 M
¢ Logo width: 4 M, this is used to determine height X, positioning
at the upper right in the bleed, distance of 1 M to the right
e Banderole: Height corresponds to 230 % of the logo height,
positioning along the upper edge
e Collection icons: 70 % of the logo height (X), distance of 1 M to the left,
distance to the banderole (below) corresponds to 25 % of the logo height (X)
* NEW eye-catcher: Rotated by 5%

230%X

RITGTektion
A[SHEA NOVA
25% X

FUR'MODERNE
KRAUTERHEXEN

Banner, 70x160cm

SelectNY.Berlin for Villeroy & Boch
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APPLICATIONS // 2 POS

2.4 Posters with scenario

EXAMPLE: 84x59.4cm

e Document grid: Short page 12 M, long page 20 M
¢ Logo width: 3 M, this is used to determine height X,
positioning at the upper right in the bleed, distance of
1 M to the right
e Banderole: 70% of 1 M from the lower edge, height
3 modules, plus the remainder of 30 %
e Collection icon: 70 % of the logo height (X),
distance of 1 M to the left, 1 M from the bottom
e Captions:
- Univers 55 Roman, 20pt, line spacing 30pt,
100 % black
- Highlighting: Univers 65 Bold, 20pt, line spacing 30 pt,
100 % black

1 module to the left, 20 % of 1 M from the banderole
- Distance between captions: at least 72 M

SUBWAY

70% M

Poster 84cmx59.4cm

SelectNY.Berlin for Villeroy & Boch
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APPLICATIONS // 2 POS

2.5 Posters with products

EXAMPLE: 70.5x55cm

e Document grid: Short page 12 M, long page 20 M

¢ L ogo width: 4 M, positioning at the upper right in the
bleed, distance of 1 M to the right

¢ Headline and subline:

- VilleroyBoch Regular

¢ Product designation in table form:

- Product name and collection name:
Univers 67 Condensed Bold

- Univers 47 Condensed Light

N
Villeroy & Boch

SUBWAY
Das Bad der doppelten Moglichkeiten.

SUBWAY 2.0

M M M M

Zuwei Formen. Doppelre Maglichkeiten.

KERAMIK-KOLLEKTION SUBWAY 2.0
SCHRANKWASCHTISCHE

5 5 A
$ & %
G G G G G & G &

BADEWANNEN UND DUSCHWANNEN SUBWAY
BADEWANNEN

soers

DUSCH. UND BADEWANNENABTRENNUNGEN

= T 0000 A0Y JL

AUSWAHL MOBELPROGRAMM SUBWAY 2.0
WASCHTISCHUNTERSCHRANKE

veuwmsse e s

MOBELOBERFLACHEN
GLASABDECKPLATTE

nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn

-]

Poster 70.5x55¢cm

SelectNY.Berlin for Villeroy & Boch
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APPLICATIONS

3 Literature

3.1
3.2
3.3
3.4
3.5
3.6
3.6.1
3.7
3.8
3.9
3.10
3.11

Introduction

Typography

Product brochure, landscape
Product brochure, portrait
Price list

Product leaflet
Newspaper insert

Price labelling
Merchandising brochure
Mailing

Flyer

Folder

Invitation

SelectNY.Berlin for Villeroy & Boch
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APPLICATION // 3 LITERATURE

Introduction

The literature makes use of two design principles:

¢ The emotional design principle
¢ The informative design principle

It is held together by a uniform design grid.

Colle.

ALTHEA NOVA

Emotionally appealing Informative

SelectNY.Berlin for Villeroy & Boch



APPLICATION // 3 LITERATURE

3.1 Typography

TYPOGRAPHY FOR BROCHURES AND CATALOGUES

Typographically-defined content elements in the literature ensure
that there is a cohesive framework for all of the brochures. This
means that recurring content is always dealt with in the same way.

TATION ET NOS DOLORE

Example: Bathroom product brochure

@ Headline

- Uppercase VilleroyBoch Regular, 30 pt

- Colour bleed over the entire width of
the lines (from light to dark; the colour
is determined by the product)

(@) subline

- VilleroyBoch Regular 20 pt, line spacing 25 pt
- 70% black

commy nim dolorem et vero od er sent.

Luptation et nos dolore commy nim dolorem et vero od er sent velismo lorper senisl essim ipit, quam ip-
sum quis alissenis nullam il ea faci blan ut loreet autat adit lut prat ad tio commy num quam zzril in velit
eugiamcommy nibh et, quismodignis adiat nim velenibh exerciniam, sequip eugiate mod eraesed doloreet

nonsecte faci te faccum incin.

Eugiamcon vel dunt in utem iustrud tatum del dolent augait augiam quatue dolore velent veliqui smodion
volenisl utatum ing essenissit vel ip eugait aliquatem et augiam et, secte core dionsequam num dunt pra-
estrud eu feu feu faccum doloreet lore magna feugiat vullam irit dolortis do odiat nis ea faccums andrerc
dolent del iliqguamet.

WASCHTISCHUNTERSCHRANKE Stauraumwunder in Glossy Grey

Example: Catalogue, inside page, Bathroom

SelectNY.Berlin for Villeroy & Boch
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APPLICATION // 3 LITERATURE

3.1 Typography

The continuous text 10 pt has plenty of room to breathe,

while the line spacing of 15pt (150 % of the font size) ensures

optimum legibility.

Example: Bathroom product brochure

@ Copy text
- VilleroyBoch Regular, 10pt,

line spacing 15 pt
- Second language in VilleroyBoch ltalic
- 70% black

@ Caption

- Univers 65 Bold and Univers 55 Roman,
7pt, line spacing 10pt
- 100 % black

@ Props (optional)

- Props are drawn from the product world, and
underscore the character of the product (see
illustration of a prop from a family bathroom)

- Positioning: To the right of the headline in
uppercase letters

TATION ET NOS DOLORE

B——

commy nim dolorem et vero od er sent.

Luptation et nos dolore commy nim dolorem et vero od er sent velismo lorper senisl essim ipit, quam ip-
sum quis alissenis nullam il ea faci blan ut loreet autat adit lut prat ad tio commy num quam zzril in velit
eugiamcommy nibh et, quismodignis adiat nim velenibh exerciniam, sequip eugiate mod eraesed doloreet

nonsecte faci te faccum incin.

Eugiamcon vel dunt in utem iustrud tatum del dolent augait augiam quatue dolore velent veliqui smodion
volenisl utatum ing essenissit vel ip eugait aliquatem et augiam et, secte core dionsequam num dunt pra-
estrud eu feu feu faccum doloreet lore magna feugiat vullam irit dolortis do odiat nis ea faccums andrerc

dolent del iliqguamet.

WASCHTISCHUNTERSCHRANKE Stauraumwunder in Glossy Grey

Example: Catalogue, inside page, Bathroom

SelectNY.Berlin for Villeroy & Boch
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APPLICATION // 3 LITERATURE

3.1 Typography

ADDRESSES, TELEPHONE AND OTHER NUMBERS

The uniform format for telephone and other numbers
is important for ensuring a uniform corporate image. ®7 VILLEROY & BOCH AG

The contact data is formatted as follows: (:) Unternehmensbereich Bad und Wellness - Musterstraffe 26-28 - 12345 Musterstadt
Telefon +49302473-XXX - Fax +49302473-XX XX - verkauf@uilleroy-boch.com

(1)  Company name (D——— WWW.VILLEROY-BOCH.COM
- e.g. Uppercase VilleroyBoch Regular, 14 pt,

- Distance between company name and next

element is equal to 2 of the font size in pt ®7 VILLEROY & BOCH AG
Web address (: ) Unternebhmensbereich Bad und Wellness
- Uppercase VilleroyBoch Regular, 14 pt Musterstrafle 26-28
- Distance from previous element to this is 12345 Musterstadt
the font size in pt Telefon +49302473-XXX
- 70% black Fax +49302473-XX XX

verkauf@uilleroy-boch.com

@ Company division, address,
telephone, fax, email
- Company division, address, telephone, fax,
email in VilleroyBoch ltalic Example for formatting the
- Distance of 2 of the font size in pt address and telephone number
- Address numbers: (from—to) with a dash
- Postcodes: Without separations
- Numbers: Separated into groups of two from the right
- Extension: Separated by a hyphen
- 70% black

(1)—— WWW.VILLEROY-BOCH.COM

SelectNY.Berlin for Villeroy & Boch
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3.2 Product brochure - portrait: Title page

EXAMPLE: A4

¢ Grid for positioning of the logo:
Short page 14 M, long page 20 M

¢ Baseline grid: 5pt, starting at 10mm

e Document edges: Outer 10mm, inner 15mm,
top 10mm, bottom 17.125mm

e Bars: Vertical 4 mm, horizontal 15pt

Exception:
* Product section bars: Vertical 5mm

@ Headline

- Uppercase VilleroyBoch Regular, 48 pt
(size is dependent upon the length of the line)
- Distance towards the top of at least 3 empty lines (15pt)
- Colour bleed over the entire width of the lines (from light
to dark; the colour is determined by the product/theme)

@ Subline

- Univers Light, 12 pt
- Slightly blocked (+20)
- 70 % black

@ Overline/Underline
- VilleroyBoch Regular, 20pt or Univers

(depends on the length of the line and on the content)
- 70 % black

n

Villeroy & Boch

1748

OaaN

Agna accumsa ndrero dolore 2010-2011
o ERATE VELISMO
DIGNIM VOLOR

Matigre - Espace - Design - Installation - Confort - Accessibilité

®o—"

Brochure title page, example
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3.2 Product brochure - portrait: Back page

EXAMPLE: A4

VILLEROY & BOCH

Villeroy & Boch
1748

WWW.VILLEROY-BOCH.COM

VT30 FIO0C

Gackuckt in Deutschland | A0

Druckfahlor worbahaltan

Brochure back page with address

SelectNY.Berlin for Villeroy & Boch
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3.2 Product brochure - portrait: Back page

EXAMPLE: A4

@ Brand name, web address

- VilleroyBoch Regular, 14 pt
- 70% black

@ Country

- Uppercase Univers 67 Condensed Bold ,8pt,
line spacing 10pt, baseline offset -2 pt

- Slightly blocked (+20)

- 70% black

Division, address, telephone,
fax, email

- VilleroyBoch ltalic, 8pt, line spacing 10 pt

- Distance between the address and telephone
number: Half of an empty line (5pt)

-70% black

@ Information

- Set in VilleroyBoch Italic, 8pt, line spacing 10 pt
- 70% black

@ Print number, exculpatory clause
- Set in Univers 47 Condensed Light, 7pt,

line spacing 8pt, rotated or, with larger text
volumes, 3/; M over the banderole

VILLEROY & BOCH —(7)

fefon 44930 1471400
93024 714999

eich Bad snd Welness

DEUTSCHLAND

o —

4930 471400
93024 714099

Telefo
Fax 44!

eich Bord sund Wielness

POLEN

illerny-bock. o

FRANKREICH

-
.//

Druebichior vorbohakon - Gelux ktinDeutsddand 10 - VI TXRRORD

® .

9% 16/ 33024 140 1, 2010 Prined in Gioemany - Farb- undlDirnoasicnsabwichungen artrachan dan thfichan Tokraroen, Farb und Modalandona gen b chabian
[}

Sous e 1 docoukaurs at da okl

@

& Medila

Los difrances da coulburs ot do dimensions

L

Villeroy & Boch

1748

4 Wedule

WWW.VILLEROY-BOCH.COM

Brochure back page, example
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3.2 Product brochure - portrait: Inside page

SOMMAIRE

ALIQUATEM ET AUGIAM 4

Luptation et nos dolore commy nim dolorem

et vero od er sent velismo lorper senisl essim

DOLORE VELENT 6

Luptation et nos dolore commy nim dolorem

et vero od er sent velismo lorper senisl essim

1 DUNT PRAESTRUD 8

Luptation et nos dolore commy nim dolorem

et vero od er sent velismo lorper senisl essim

| FACCUM DOLOREET 12

Luptation et nos dolore commy nim dolorem

FACCUM

et vero od er sent velismo lorper senisl essim

| VELENIBH EXERCINIAM 14

Luptation et nos dolore commy nim dolorem
et vero od er sent velismo lorper senisl essim

=
=
Z
e}
=
e}
>

| AUGAIT AUGIAM QUATUE 16

Luptation et nos dolore commy nim dolorem
et vero od er sent velismo lorper senisl essim

DOLOREET LORE 18

Luptation et nos dolore commy nim dolorem

et vero od er sent velismo lorper senisl essim

FEUGIAT VULLAM 20

Luptation et nos dolore commy nim dolorem

et vero od er sent velismo lorper senisl essim

The brochure is based on an 8-column
design grid. These can be subdivided
into 4, 6 or 12 lines as required. If a lot of
content is to be shown on a page, as with
A the product overview pages, the design
grid can be expanded to 13 lines.

Table of contents, example with tabs
8 columns, 12 lines
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3.2 Product brochure - portrait: Inside page

EXAMPLE: A4

@ Headline

- Uppercase VilleroyBoch Regular, 30 pt
ALIQUATEMIET AUGIA 4 - Colour bleed over the entire width of the lines

Luptation et nps dolore commy gim dolore
@ Chapter

- Uppercase VilleroyBoch Bold, 12 pt,
line spacing 18pt (aligned according to baseline grid)
- 70% black

SOMMAIR

€3

2 et vero od er sgnt yelismo lorper senisl essim

" DOLORE VELENT 6

Luptation et nps dolore commy fim dolore

(: )—— et vero od er sgnt yelismo lorper senisl essim

DUNT PRAESTRUD 8

Luptation et nps dolore commy gim dolore

et vero od er sgnt yelismo lorper senisl essim

FACCUM DOLOREET 12|

Luptation et nps dolore commy gim dolore

FACCUM

et vero od er sgnt yelismo lorper senisl essim

@ Chapter description

I VELENIBH EXERCINIA 14
Luptation et nps dolore commy wim dolore
ot vero od er st felismo lorper kensl essim E
& - VilleroyBoch Italic, 10pt, line spacing 15 pt
I AUGAIT AUGIAM QUATUE 16 =

(aligned according to baseline grid)
- 70% black

@ Page number

- Univers 45 Light, 7pt, aligned

(aligned according to baseline grid)
- Underlined with a 1pt Japanese line, length 1 M
— - 100% black

Luptation et nps dolore commy nim dolorem

bt vero od er sint felismo lorper kenssl essim

DOLOREET LORE 18

uptation et nps dolore commy wim dolorem

et vero od er sent yelismo lorper fenisl essim

FEUGIAT YULLAM 20

uptation et nps dolore commy gim|dolorem

et vero od er sent yelismo lorper senisl essim

Table of contents, example with tabs
8 columns, 12 lines
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3.2 Product brochure - portrait: Inside page

@
)N ET DOLORE

um incin

o=\
o
Chapter introduction Text/picture double-page spread
8 columns with 12 lines 6 columns and 8 columns with 12 lines

SelectNY.Berlin for Villeroy & Boch
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3.2 Product brochure - portrait: Inside page

LORH

cte fafi te fadeym incip

>
@—
Chapter introduction Text/picture double-page spread
8 columns with 12 lines 6 columns and 8 columns with 12 lines
EXAMPLE: A4
@ Headline @ Subline/column title
- Uppercase VilleroyBoch Regular, 30 pt -VilleroyBoch Regular, 20pt, line spacing 25 pt
- Set in negative (aligned according to baseline grid)

- Set in negative

SelectNY.Berlin for Villeroy & Boch
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3.2 Product brochure - portrait: Inside page, variant

t inforfnhtion

TE FACITE

aci td faccum nkin

em iustrjid

JUAM NUM DUNT

1secte Fabi te fadoym

5 ALISS

SECTE Cf

OLORE]|

FACITE

ISECTE ¢}

Lt

E DIONSEQUAM

Text/picture double-page spread
8 columns with 12 lines

EXAMPLE: A4

@ Subheadline

- VilleroyBoch Regular, 20pt, line spacing 25 pt
- Colour bleed over the width of the lines

Text/picture double-page spread
8 columns with 12 lines

@ Continuous text

- VilleroyBoch lItalic, 10pt, line spacing 15 pt
(aligned according to baseline grid)
- 70% black

@ Captions/marginalia

¢ Product designation:

- Uppercase Univers 65 Bold, 8pt, line spacing
10pt (aligned according to baseline grid)

- 100% black

¢ Product information:

- Univers 45 Light, 8pt, line spacing 10pt

- 100% black

@ Overline

- VilleroyBoch Regular, 12 pt, line spacing 15 pt

(aligned according to baseline grid)
- 70% black or with colour bleed, depending
on the content

Exception
- Factual information: Univers 65 Bold

SelectNY.Berlin for Villeroy & Boch
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3.3 Product brochure - portrait: Product overview

EXAMPLE: A4

1 Individual products
\ * Frame size: 42.5x30 mm
VASAHTISCHE e Position: Left-justified, positioned along the
0 I S I L lower edge (the frame determines the maximum
Diege Individpalisten vieremt gims: .
myolllendetes Design|fir jedes|Bediirfnis. scaling)
Text block

' 4
oy’

* Text frame: 42.5x68 mm
¢ Font size: 7 pt, line spacing 10pt (aligned
according to baseline grid), 100% black

) o oA

e

WASCHTISCH Pl
T e M TR T i g BO5ES * Product name: Uppercase
r 3-Loch Armatur deeigfet, mit Uberlauf, fiir 3-Loch Armatur geeigpet, uf, Schriftgroge: 7pt, ZAB 19pt (am Grundlini- .
o V| et SENLE S Univers LT 67 Condensed Bold

136 71XX 700 15501 L7, 67 Condensed Bpld

e Product number:

r 3-Loch Armatur & I TTRX 700X[5500m (3O < 136 TTXX 700 (5507
T Univers LT 67 Condensed Bold
e, o o « Product text:
MO0 oo S Versal Univers LT 47 Condensed Light
[726400 XX  Ablaffhaute 126400 XX Ablayfhaule
J o i r -
| =L - = N\ 4 B @ Headline
R N W
WASCHTISCH WASCHTISCH .
aT el T T el T v e M T e e - Uppercase VilleroyBoch Regular, 28 pt
ot i et B e o ok sl b o - Colour bleed over the entire width of the lines
-hen (Abb.)

136 71XX 70015501
3 Toen AT
leces Hahnlogh

136 71 XX 700 x(5501fm

0 1-Loch Armatur deeigfet, ohn

(from light to dark; the colour is determined
by the product)

TIETTXK 7005550 (O 2
Lach e (Jherlaut

+_abve [Ihedaut

136 72XX 700501
B13672XX 700 x(550:
Imit Oberlau, ohne:

13672XX 700 (5501fm
it Oberl

P
25050 XX

26400XX  Ablaufhaue 1250 50X Saule M25050XX Saule @
126400XX  Ablafhaue 26400XX Ablafhaute Subline

- VilleroyBoch Regular, 20pt, line spacing 25pt
- Colour bleed or 70% black

Product overview
8 columns and 13 lines
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3.4 Price list

EXAMPLE: A4

e Document grid: Short page 14 M, long page 20 M

¢ Logo size: The logo size is 3 modules; the logo height
is based on this. The distance from the right edge to
the logo is 1 module.

Banderole:
Height: Here 7 x M (it is variable)

Banderole shadow:
50% black,
Dimensions: 2.35mm

Headline:
Uppercase VilleroyBoch Regular, 48 pt,
line spacing: 20, colour bleed

Subline:
VilleroyBoch Regular, 20pt,
line spacing: 20, 70 % black

Villeroy & Boch
1748

M M M

PREISLISTE 2011

Badkeramik - Badmabel - Wellness

Price list — title page

SelectNY.Berlin for Villeroy & Boch
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3.4 Price list

EXAMPLE: A4

e Document grid: Short page 16 M, long page 20 M

¢ Logo size: The document is divided into 16 modules
across its width. The logo size is 2 modules; the logo
height is based on this. The distance from the right

edge to the logo is one module.

@

Overline:
Univers 47 Condensed Light, 10pt

Page headline:
Uppercase VilleroyBoch Regular, 18pt,

Japanese dotted line:
1pt, 100 % black

©)
®
®

Tables - general:
Line thickness: 0.25pt, 100 % black
Open to the left and right

Table header:
Column headline: Univers 67 Condensed
Bold, 7 pt

@

@_

leislme 2m

— INHALTSVERZEICHNIS
UBERGREIFEND
Einstegsseiten Santdr 1 Dhermidht Winchdischa 3 [basichtKaumitaban
Einstegsseiten Mibel 2 DhenidtWis 5 DhesichtWellnesshuben
Einstigzzciten Wellness 347 Dbersid Bt 7
e Bestellformulom
NG i e s aeane AN Uit B
i 30 _Besillformulre Saritir/Mabed
Ausgeloukene Prodite 18 Chersidt Dusctwannen M Bestlfumlns Wellwss
Plasheiten 17 Dheiht Badesanran & Whilpocls £
Suhmnschine 19 i [; [F]
ligemei i 7] i 17
— g : ) KUCHE
Inhat Kiche m
Lisimn (3
Lifering: &
e A lmp o
it M Loop&Frisnds 10 B El
Lo ® Mage 135 Cigtena 5
Belowe M Memeds 48 Comber =t
Cerir Line N Meticht 160 Lagr £
Lol Line Fashion 5 Mo ToSe 1 Lk ELl
Cantry B Negro B Lm Ell
ity i B Dhic 16 NewWow 4
ity Ui 7 Owea Zm Pasion £
FaeTa Faoe TS Pumbs 5 S B
Grangrecis ™ Pum o 0 Sy 34
Homnoge B Semque 20 Tag 45
ln Belle ] Temsine 0

WELLNESS

Badewannen Duschwannen

iI

Table content: e = e v .
- . . Bellane B0 Subway o -
Headline: Font: Univers 47 Condensed Light, 7 pt . S s o -
H e x dr weAnpe S =l
Uppercase VilleroyBoch Regular, 13 pt st ] s el
Colour depending on the division Highlighted areas: - = 5 el =
Refer to the colour definitions for the - g vioosseme M
four divisions o S D
- Myl 3 Just Aelae! Phia Gt L1
@ Subline: - T 1
Univers 47 Condensed Light, 7 pt s -
Price list — table of contents
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3.4 Price list

EXAMPLE: A4 1| " —

* Document grid: Short page 16 M, long page 20 M e —

e Logo size: The document is divided into 16 modules ®—{mwwmw"mw o
across its width. The logo size is 2 modules; the logo N | sy @7
height is based on this. The distance from the right F FEEH s
edge to the logo is one module. - = dl Sl S

@ Product designation: @ Tables - general: U — i

Column headline, Univers 67 Line thickness: 0.25pt, @ JEE————— |
Condensed Bold, 7 pt 100 % black, open to the left et e b
and right . [ i BT
@ Tabs:
Univers LT 67 Condensed Bold Table header: e S ==
in 7 pt, uppercase letters, 20 % of the Column headline, Univers 67 - =l —
area colour (CMYK 20/0/48/18) Condensed Bold, 7 pt — e o=y
Colour depending on the division Table content: B e [ IR |
Here it is CMYK 20/0/48/18 Font: Univers 47 Condensed o T—— 1 ekl
Width: 3/5 of M Light, 7 pt e e aans -
Highlighting: Univers 67 mm, ] BT
@ Legend: Condensed Bold i
Univers LT 47 Condensed Light, S gt
6pt, line spacing: 7 Highlighted areas ARSI @ SEer
Depending on their importance: S

15% or 30 % black

Price list — product page
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3.4 Price list

COLOUR DEFINITIONS FOR THE PRICE LISTS
FOR THE FOUR PRODUCT DIVISIONS

CROSS-DIVISIONAL KITCHENS

CMYK 0/7/17/53 100% 40% 20% CMYK 45/45/0/40 100%

SANITARY CERAMICS & BATHROOM FURNITURE WELLNESS

CMYK 20/0/48/18 100% 80% 60% 40% 20% CMYK 50/0/15/35 100% 40%
ACRYLIC QUARYL CERAMICS STEEL

CMYK 14/3/0/42 20% CMYK 10/30/80/0  20% CMYK 0/0/0/0 CMYK 0/0/0/40

SelectNY.Berlin for Villeroy & Boch



APPLICATION // 3 LITERATURE

3.5 Product leaflet: Title page

The product leaflet is dedicated to a single product. It is
an important information medium for the customer. It can
be taken away from the POS and is the “smallest door”
to the specific product world.

@ Key visual / product presentation

- Depiction of the key visual
- Collage-like product presentation

@ Product presentation

- Four products are shown, offset, in front of a light grey
pbackground, whereby the sizes of the products should
be in proportion to their actual sizes

- A reflection of the products can be seen in the white
area

Althea Nova

Villeroy & Boch

Collection

ALTHEA NOVA

Collection

MODERN GRACE GREY

- H

Product leaflet, Althea Nova

Product leaflet, Modern Grace Grey

SelectNY.Berlin for Villeroy & Boch
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3.5 Product leaflet: Title page

STANDARD FORMAT: DIN LONG

e Document grid: Short page 12 M, long page 20 M
¢ | ogo width: 4 M; this is used to determine the
height X
¢ Print area: 1 M at the top and bottom,
2 M on the outside and inside
e Columns: 3 or 4mm, bar 3.3mm
e Lines: 10, bar 4.2mm

@ Collection name @

- VilleroyBoch ltalic, 10 pt
- Japanese line: 1pt
- 70% black

@ Product presentation
- Background: Grey background in a
light shade (depending on the product) @
incOmO|y5|k20
- Reflection: Fading towards the bottom
- The sizes of the products are always in
proper proportion to one another

Banderoles

- Height corresponds to 230 % of
the logo height, positioning at 8 M

- With a light shadow (50 % black)
over the background; the shadow
is 2.35mm in size

Collection icon:

70 % of the logo height (X), distance of

1 M to the left, distance to the banderole
(below) corresponds to 25 % of the logo

height (X)

8 M

abiechion

.MODERN GRACE

M 25% X

X%0L

Madera Grace

X %0€C

Product leaflet — title page

SelectNY.Berlin for Villeroy & Boch
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3.5 Product leaflet: Back page

STANDARD FORMAT: DIN LONG

@ Legal text

- Univers 45 Light, 6pt, line spacing 7 pt
- Rotated
- Positioned at the left
- Distance: 3.75mm from the left,
2mm to the banderole

@ Dealer information banderole
- VilleroyBoch ltalic 7 pt, line spacing 8 pt
- Positioning: Centred
- Distance to the banderole: 2.5mm from the top

(3 uRL

- Uppercase VilleroyBoch Regular 7 pt,

- Blocked (+50)

- Distance: 1 M from the right, vertically
centred in the white area

- White area: High 70% M

W' b plassad fo adwise you - Wir beratan Sl prne - Nous serins beara
e paus consalller - Soramea Kebl oY oo msiphion - L asesorar om os pasossmm &

Product leaflet — back page ‘

I 70%M

SelectNY.Berlin for Villeroy & Boch
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3.5 Product leaflet: Inside pages

STANDARD FORMAT: DIN LONG

@ Caption
¢ Collection name: Uppercase Univers 65 Bold, 6.5pt
- Distance: 72 M (5.25mm) to the right and to the bottom
- Set in negative

¢ Product information:
- Univers 55 Roman, 6.5pt

MODERN GRACE Tublowars,
MODERN GRACE STEMWAR
MODERN GRACE Cutlery, B

Product leaflet — inside page
with scenario

SelectNY.Berlin for Villeroy & Boch
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3.5 Product leaflet: Inside pages

STANDARD FORMAT: DIN LONG

@ Silhouettes
- 70% black, not filled in
- Visually centred above the text
- Placed on top of a Japanese line
of 1pt
- Product sizes: In proper proportion
to one another

@ Product information
- Univers 57 Condensed Regular
6.3 pt, leftjustified, line spacing 8 pt
- Distance to the silhouette: 4.2mm
(bar height)

@ Banderole
- Height: Variable, e.g. 7 M
- Distance: 1 module from
the bottom
- Shadow: 50 % black,
size 2.35 mm

6pers. - 1,101.38 710z | Bpers.- 030110560z

=

Individual bowl (2)

Compotier

(>

)

Product leaflet — inside page

with product overview

SelectNY.Berlin for Villeroy & Boch
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3.5 Product leaflet: Inside pages

STANDARD FORMAT: DIN LONG

@

®

®

Collection icon

- Centred on the page

- Dimensions: See title page

- Distance: 2 M from the banderole

Product designation

¢ Product features:

- VilleroyBoch ltalic 10.5pt, blocked (+60)

- Centred beneath the collection icon

- Dimensions: See title page

- Distance to the collection icon:
80% von 1M

¢ Product information:

- VilleroyBoch Regular 8pt,
line spacing 10pt

- 2 blocks at a distance of 2mm from
each other; one right-justified and one
left-justified

Product presentation
- Base: 1 M
- Product sizes: In proper proportion
to one another
- Reflections: Fading towards the bottom

@
©)

b

Individual bow (2)

)

)

Product leaflet — inside page
with product overview

SelectNY.Berlin for Villeroy & Boch
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3.5 Product leaflet: Overview

Calimen
MODERN GRACE
—

Silhouettes with product information Scenario
Product presentation, large
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3.6 Newspaper insert

FORMAT: 178x210mm 0 N
Villeroy & Boch

e Document grid: Short page 14 modules, long page 20 M

¢ L ogo width: 3 M; this is used to determine the height MMM
¢ Print area: All pages /2 M

e Example theme: Christmas

@ Headline . 4 49 : s nE ¥
- Uppercase VilleroyBoch Regular, 50 =
24 pt with a line spacing of 22 pt

BUHNE FREI i

" 707 black P/ o WIFUR WEIHNACHTEN! !
P Geschenke fiir die :
- VilleroyBoch ltalic, : : '
12 pt with a line spacing of 14 pt | R <~ T

Tl

' (i “: schonste Zeit des Jabres. v
(:) Subline N o i
— £

Newspaper insert — title page
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3.6 Newspaper insert

@ Product designation
- Uppercase VilleroyBoch Regular, 13.5pt
with a line spacing of 15.5pt
- 70 % black

@ Price (large)
- VilleroyBoch Bold, 20 pt
Line
- Dotted Japanese line in 1 pt, length 25mm

@ Listing of articles with prices
- VilleroyBoch ltalic, 10pt with a line spacing of 13 pt
- Header: Uppercase letters
- Prices: Bold

@ Marginalia
- VilleroyBoch ltalic, 7 pt with a line spacing of 9 pt

@ Legal text, exculpatory clause, printing information
- Univers LT 565 Roman, 7 pt with a line spacing of 9pt

o DIPSCHALCHEN

KUCHENPLATTE (.
eckig 4

39,50€"

— SCHALE KLEIN
Hirsch/Stiefel

e 12,90€"

Die Geschirrserie
i b

“Unverbin dliche Preisempfehlung dir Villeroy & Boch AG

Kollektion
TOYS FANTASY

Newspaper insert — double-page spread

SelectNY.Berlin for Villeroy & Boch
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3.6 Newspaper insert

@ Collection icon
- Size in the example 18.5mm
- Should be positioned on an uncluttered background

@ Listing of articles with prices/information
- VilleroyBoch ltalic, 10pt with a line spacing of 13 pt
- Designation: Uppercase letters
- Prices: Bold

X710 - VBT 22-

g
g
8
§
5
2
5
¢

@ Legal text (e.g. suggested retail price), printing information
- Univers LT 565 Roman, 7 pt with a line spacing of 9pt

Web address
- Uppercase VilleroyBoch Roman, 8.5 pt

®

——— i/
Mokka-/Espressotasse mit Untertasse ab 9,90 €g
Becher mit Henkel ab 7,90 €'+ Kaffeeobertasse ab 7,90 €*

@ De al e r’s ad d ress s p ace ~ ’\“-‘-L\‘__il}’iffeeuntertasse ab 5,00 €"- Kaffeetasse mit Untertasse ab 12,90 €* \

. Café au lait mit Untertasse ab 14,90 €*
——

*Unverbindliche Preisempfehlungfer Villeroy & Boch AG - Druckfehler

Schine Geschenkideen von Villeroy & Boch - Jetzt hier erhiltlich.

@__ M M M
@—

WWW.VILLEROY-BOCH.COM/CHRISTMAS

Newspaper insert — back page
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3.6 Newspaper insert: Overview

DIPSCHALCHEN
AUF FUSS

Y 12,90€"

KUCHENPLATTE {8

39,50€"

HALE KLEIN 1 SCHALE GROSS
s ScHaL
je 12,90€* 19,90€°

WEIHNACHTSMANN
MIT KINDERN

39,50 €
".

IN DIESEN
BUDEN

NOSTALGIC MARKET

(=
N r
m\ﬂf
'f( o T

i 5150
- 2450€

- =y TS
v |
[
23l
"
—
L] | 4
HOLZSPIELZEUG
ORNAMENTE ‘)fb
24,90€°
e
Kollks
NOSTALGIC ORNAMENTS
. 6
.l' ~ 5 -
f= .I ORNAMENTE ha
2490€
ot

JEDER STAR
HAT SEINE
GER.

GESCHENKPAKETE

je24,50€"

Newspaper insert — inside pages
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3.6.1 Price labelling

®

Price labelling

- Product designation: Uppercase VilleroyBoch Regular,
13.5pt, line spacing 15.5pt

- Information: VilleroyBoch ltalic, in 10 pt, line spacing 12 pt

- Price: VilleroyBoch Bold, 20 pt

- The Euro symbol follows the price in German-speaking areas

- 70% black

Reference price
- Information: VilleroyBoch ltalic, in 9pt, line spacing 11 pt
- Price: VilleroyBoch Bold, 17.5pt, line spacing 20.5 pt
- Trade-in prices can be shown in colour
(see secondary colours)
- 70 % black

Crossed-out prices

In table form, e.g. in freestanding @ In advertisements:

price displays: - Product designation: Uppercase
- VilleroyBoch Bold VilleroyBoch Regular, 13.5pt,

- 1pt line at an angle line spacing 15.5pt

of approx. 18°
- 70% black line spacing 12 pt

- Price: VilleroyBoch Bold, 20 pt,

line spacing 21 pt

- Information: VilleroyBoch Italic,10 pt,

SCHALE KLEIN
Hirsch/Stiefel?

2. B. 20 Teile fiir 4 Personen:
je 4 Speise- Suppen- und Friihstiicksteller
sowie je 4 Ober- und Untertassen

@ 268,80€

minus Tausch-Pramie**

fiir z. B. 20 Teile Altware 40,00 €
TAUSCHPREIS 228,80 €

e.g. crossed-out prices e.g. crossed-out
in tables (price displays): prices in adverts:
NEW WAVE

Kaffee-Set (12-tlg.) '

B2H0e 3150€  KaffeesSer (12l
®- J400°€ 54,50 € O 159,00 *

bestehend aus
4x Kaffee-Obertasse / 4x Kaffee-Untertasse
4x Frihsticksteller

- Crossed-out price: VilleroyBoch Regular, 11 pt
- Info: Univers 45 Light, 6pt, line spacing 8 pt

SelectNY.Berlin for Villeroy & Boch
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3.7 Merchandising brochure: Title page

EXAMPLE: A4

e Document grid: Short page 14 M, long page 20 M

¢ Logo width: 3 M this is used to determine height X, positioning
at the upper right in the bleed, distance of 1 M to the right

e Banderole: Height 4 M, positioning along the lower edge

e Collection icon: 70 % of the logo height (X), 72 M distance
to the upper edge, centred in the banderole

THE DISPLAY GUIDE
—  ANDBUCH
DAS DEKO-HANDBUC

e d

n

Villeroy & Boch
1748

ction

A\ NOVA

BEAUTIFUL PERSPECTIVE

S - SCHONE AUSSICHTEN

\Y
\Y
\Y
\Y

We/kt

Merchandising title page A4

SelectNY.Berlin for Villeroy & Boch
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3.8 Mailshot

TWO-PAGE MAILSHOT 23.5x12.5cm

e Document grid: Short page 14 M, long page 20 M

¢ Logo width: 3 M, this is used to determine height X,
positioning at the upper right in the bleed, distance
of 1 M to the right

¢ Print area: 6.5mm

¢ Headline: Uppercase VilleroyBoch Regular, 22 pt,
line spacing 24 pt, colour bleed from light to dark

¢ Subline: VilleroyBoch Regular, 15pt, 70 % black

e Continuous text: VilleroyBoch ltalic, 9pt,
line spacing 12 pt

WIR SCHENKEN
[HNEN VIELFALT!

Vom 21. August bis 4. September in Ihrem Karstadt.

. BESTECKSET
ﬁmom GRATISY

ET FUR 12 PERSONEN

Decken Sie Ihren Tisch neu ein! Bei Vorlage des Mailings erhalten Sie
00 € Mr[ Piemont Besteckset gratis
st bxs 4 Scptcmbe in Ilwm Karstadt.
esiuch!

i

fvn mm GRATIS!

T R AR

FSTECKSET

An
Max Mustermann
Hier erbalten Sie Thre Belobnung: Muster-Mann-Platz 12
Karstadt Musterhausen
Musterstrafe 1 34567 Musterhausen
23456 Musterhausen - 5
Telefon 01234/567890 WWW.VILLEROY-BOCH.COM K

Back page, mailshot 23.5cmx12.5cm

SelectNY.Berlin for Villeroy & Boch
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3.8 Mailshot: Envelope

FOUR-PAGE MAILSHOT 23.5x28.5cm

e Document grid: Short page 14 M, long page 20 M

¢ Logo width: 3 M, this is used to determine height X,
positioning at the upper right in the bleed, distance
of 1 M to the right

¢ Print area: 6.5mm

e Headline: Uppercase VilleroyBoch Regular, 22 pt,
line spacing 24 pt, colour bleed from light to dark

¢ Subline: VilleroyBoch Regular, 15pt, 70 % black

e Continuous text: VilleroyBoch ltalic, 9pt,
line spacing 12 pt

Pas 3
NEU h JREM STOERUM
LR ) l,(.&%:nm STOER
- P ‘[w““_r“\l.“"\nllh‘-
Q- |-

4 W
Feugiam volute minci ero consed:
Kaufhaus Musterhausen
Musterstrafe 1
23456 Musterhausen
Telefon 01234/567890 WWW.VILLEROY-BOCH.COM

IS YEIILS IS TOER0T

s wgi%ﬂk ;}?\1‘0‘[
lﬁi& 9 (
4‘ ‘d;pua.\ uumdn[(\p QJPUQ um[()p ()p UJQlE!lIQ\ ur 19 xa ]!1’0
iINNSAI WAIOT INNSdI
INTIOT IWNSAT WAHO'T

An
Max Mustermann
Muster-Mann-Platz 12

34567 Musterhausen

h 'y

A

Title page/back page — folded mailshot
23.5cmx28.5¢cm

SelectNY.Berlin for Villeroy & Boch
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3.8 Mailshot: Inside pages

FOUR-PAGE MAILSHOT 23.5x28.5cm LOREM IPSUM LOREM
) L [PSUM LOREM IPSUM!
L Customer teXt/CO"eCtIOH descrlptlon: Gait ex et in veniatem do dolum endre doluptatin vendip.
VilleroyBoch Italic, 9pt, line spacing 12 pt

e Product descriptions: Univers 57 Condensed Regular T PR 7 g\ 'L'onﬁgg%ﬁm
. . . 1Ps! =
in 8pt, line spacing 12 pt

a8 LN STOLRUM STOLR
Feugiam volute minc

« Price: VilleroyBoch Bold, 10pt, line spacing 12pt R
e Crossed-out prices: VilleroyBoch Bold, 14 pt, e

line spacing, 18pt

e Campaign prices: VilleroyBoch Bold, 20pt line
spacing,18 pt

¢ Information positioned in front of the price:
Uppercase VilleroyBoch Regular, 4 pt, smaller
than the price

NUR 81,00 €

TAUSCH-PREIS

Kollektion

LOREM IPSUM

Feugiam volute minci ero consed est-
rud ming eugiat ver sequipis deliqui

STATT 102500 €
JETZT 89,00 €
MINuUs 8,00 €

NUR 81,00 €

TAUSCH-PREIS

blaor suscidunt noj
iure velit ad tis et ilismol estrud.

Kollektion

LOREM IPSUM

Feugiam volute minci ero consed est-
rud ming eugiat ver sequipis deliqui

STATT_102500 €

JETZT 89,00 €
MINUS 8,00 €

NUR 81,00 €

TAUSCH-PREIS

Inside pages — folded mailshot
23.5cmx28.5¢cm
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3.8 Mailshot: Variants

FOUR-PAGE MAILSHOT

-dipuan uneadnjop H1pus WNJOp Op WANRIULA U1 19 X2 J1ery
INASAT INTIOTINOSdL
WAIOT INASAI WANO'T

facing es
Borti

Acincin hendre min volor sequate mincin vullum i

Feugians volute minci ero consed estrud ming eugiat ver sequipis delqui
blaor suscidunt non venibh ex ewm iwre velit ad tis et ilismol estrud.

NEL y £ STOERLM
[f /‘R\ ) |_,0|3;$ MSTORRY
I G

An
Max Mustermann
Muster-Mann-Platz 12

Feugians volute minci ero consed:
Kaufhaus Musterhausen
Musterstrate 1

23456 Musterhausen

Telefon 01234/567890 WWW.VILLEROY-BOCH.COM

34567 Musterhausen

e
WS
WO

Title page/back page variant

LOREM IPSUM LOREM
[PSUM LOREM IPSUM!

Gait ex et in veniatem do dolum endre doluptatin vendip.

o AT
- Feugiam volute minci ero consed est-

rud ming eugiat ver sequipis deliqui
STATT 102,00 €

JETZT 89,00 €
MINUS 8,00 €

NUR 81,00 €

TAUSCH-PREIS

Feugiam volute minciero consed
estrud ming eugia ver sequipis deligui

blaor suscidunt no venibly ex euns
urevelit ad ts et ilimol estud.

Kollektion

LOREM IPSUM & | oM STOERUM

TR ] o T (S

o consed es-
sequipis deliqui

STATT 102,00 €
JETZT 89,00 €
MINUS 8,00 €

e s ; , i NUR 81,00 €

blaor suscidnt non veni TAUSCH-PREIS

Feugiam
rud i

m
iure velit ad ts et ilismol estrud.

Kollektion > L el —
_LORE EM STOERUM
LOREM IPSUM lﬂ‘xm“

o e Y B

Feugians volute minci ero consed est-
rud ming eugiat ver sequipis deligui

STATT 102500 €

JETZT 89,00 €
MiNus 8,00 €

NUR 81,00 €

TAUSCH-PREIS

Feugiam volute minci ero consed
engiat ver sequips deligui
blaor suscidunt non venibh ex cum

iure velit ad ts et ilismol estrud.

Inside section, variant 1

Andrem doloy

tionse fac
onsed minibh

ALSTOERUM
LOREISTORR

Lo g Y DR

LOR STOERUM

LM
(o TR O

LOREM IPSUM LOREM IPSUM 50%!

Feugians volute minci ero consed estrud
venibh ex eum iure velit ad ts et i

owu )

Feugians volute minci ero consed estrud ming eugiat ver sequips delgui blaor suscidunt now
venibh ex eum iure velit ad tis et ilismol estrud. Per autpat, venis

it velit nalluptat

Lorem Ipsum X¥em 5,00 € Lorem lpsum X¥em 5,00 €
Lorem Ipsum X¥em 5,00 € Lorem lpsum X¥em 5,00 €
Kollektion

LOREM IPSUM

Feugiam volute mincero consed estrud ming eugia ver sequipis deliqui laor suscidunt non
venibl ex: ewn ure velit ad ts et lismol estrud. Perautpat, venissitvelit mallptat

Lorem Ipsum XYem 5,00 € Lorem Ipsum XYcm 5,00 €
Lorem Ipsum XYem 5,00 € Lorem Ipsum XYcm 5,00 €

Kollektion
LOREM IPSUM

)

equipis deligui blaor suscidunt non

autpat, venisst velit nulluptt.
Lorem Ipsum X¥em 5,00 € Lorem Ipsum X¥em 5,00 €
Lorem Ipsum X¥em 5,00 € Lorem lpsum X¥em 5,00 €

Inside section, variant 2

SelectNY.Berlin for Villeroy & Boch
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3.9 Flyer

EXAMPLE: A4

Document properties

- Document grid: Short page 14 M, long page 20 M
- Print area: Top/bottom: 14.85mm, right/left: 1T5mm

@ Headline

- Uppercase VilleroyBoch Regular, 28 pt
- Colour bleed

@ Subline / text

- Uppercase VilleroyBoch Regular, 16 pt
- Colour bleed

@ Information text

- Univers 45 Light, 7pt
- Colour: Black

@ Caption

- Univers 55 Roman, 9pt
- Colour: Black

®

- Uppercase VilleroyBoch Regular, 12 pt
- Colour: Black

| SUBWAY 2.0 -

Sie unser Einfithru

I

gl

ESIGN FURS

angebot!

%M

Kaufen Sie im Aktionszeitr
2010 ein SUBWAY 2.0 M6

i

m von 1. Juli bis 31. Deze
Iset und Sie erhalten den p;

aschtisch gratis dazu!*

SUBWAY 2.0 Mobelset, best

LEBEN

GRATIS

1SUBWAY 2.0 WASCHTISCH

\

er

ssenden

hend aus:

- Unterschrank

- Hochschrank oder Seiten

1
hrank

- Spiegel oder Spiegelschran

B

Gratis dazu:

[Passender SUBWAY 2.0 Waschtisch in
[der Farbe wei alpin

Oz

WWW.VILLEROY-BOCH.CO.

—_———

—_——

Formular ausfiillen und|einfach an
Villeroy & Boch Austria GmbH faxen!
Ich bestelle folgende UBWAY|2.0 Mobel:*

] GRATIS
Jrtikel Aft-Nr. T YUBWAY 2.0 Wy CHYISCH
Folgenden [SUBWAY 2.0 Waschtisch erhalte|ich gratis dazu:*

Artikel Art.-Nr.
a (Kd.Nr.:)
Firma irma
[Strale Strale
PLZ/ Ort LZ / Ort
[Telefon Best.-Nr. GH|
Fax
Email
[Patum, Untefschrift
s M Vi VILLEROY-BOCH.CO

Flyer A4, title page with a picture

i i 19530 Hafwan
it:!i:li[ 60200 - Fax +43662-66025¢ il W

Flyer A4, back page with a fax reply form

SelectNY.Berlin for Villeroy & Boch
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3.9 Flyer: Variants

EXAMPLE: A4

SUBWAY 2.0 - [

ep Sie unser Einfithrung|

ESIGN FURS

sangebot!

!aufen Sie im Aktionszeitrat

m von 1. Juli bis 31. Deze

2010 ein SUBWAY 2.0 Maobe
Waschtisch gratis dazu!*

GRATIS

1SUBWAY 2.9 WASCHTISCH

\

er

Iset und Sie erhalten den p:

2M
SUBWAY 2.0 Mobelset, bestehend aus:
- Unterschrank
- Hochschrank oder Seitenschrank

=

- Spiegel oder Spiegelschran

iber 2010. Das Mobelset bestent

fr Spiegelschrank
SUBWAY 20n
istnicht moglich.

ssenden

Gratis dazu:

[Passender SUBWAY 2.0 Waschtisch in
jer Farbe weif alpin

WWW.VILLEROY-BOCH.CO!

Flyer A4, title page with two pictures

SUBWAY 2.0 -

e Sie unser Einfithru

I

g

ESIGN FURS

angebot!

!au;en Sie im Aktionszeitry

m von 1. Juli bis 31. Dezel

2010 ein SUBWAY 2.0 Mg|
Waschtisch gratis dazu!*

M

2M
SUBWAY 2.0 Mébelset, be

€

LEBEN

GRATIS

1 SUBWAY 2.0 WASCHTISCH

e ———

o
&
s

Iset und Sie erhalten den p:

ssenden

hend aus:

- Unterschrank

- Hochschrank oder Seiten

rank

- Spiegel oder Spiegelschran

e

iber 2010. Das Mobelset bestent

fr Spiegelschrank
ch SUBIWAY 2.0 in
g ist icht moglich

it fir

Gratis dazu:

[Passender SUBWAY 2.0 Waschtisch in
jer Farbe weif alpin

WWW.VILLEROY-BOCH.COM

Flyer A4, title page with three pictures

SUBWAY 2.0 -

I

ESIGN FURS L

Sie unser Einfiihru

1g

angebot!

!au;en Sie im Aktionszeitr;

m von 1. Juli bis 31. Dezen

2010 ein SUBWAY 2.0 Mg|
Waschtisch gratis dazu!*
2M

be

o

EBEN

GRATIS

1 SUBWAY 2.9 WASCHTISCH

\

er

d

Iset und Sie erhalten den p:

enden

SUBWAY 2.0 Mobelset, best¢hend aus:
- Unterschrank
- Hochschrank oder Seitenschrank

- Spiegel oder Spiegelschran

I Teilnahmebedingungen:
IDie Aktion gilt vom 1. Ju bi

1/

=

ber 2010. Das

mindestens aus 1Unterschrank + 1 Hoch- i
us der Kollektion SUBWAY 2.0. Der zum Unterschr

rank + 1 Spiegel

IDer Rechtsweg ist

SUBWAY 20in
ol

Gilt nicht for

Igt an GroBhandel

Gratis dazu:

Passender SUBWAY 2.0 Waschtisch in
(der Farbe weif alpin

WWW.VILLEROY-BOCH.COM

Flyer A4, title page with one picture and a background
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3.10 Folder: Envelope

EXAMPLE: A4

@ Headline

- Uppercase VilleroyBoch Regular, 28 pt
- Colour bleed

@ Subline /text

- Uppercase VilleroyBoch Regular, 16 pt
- Colour bleed

@ URL

- Uppercase VilleroyBoch Regular, 10.2 pt
- 70% black

@ Address

- Univers 45 Light, 9pt, line spacing 12 pt
- Colour: Negative

@ Information text

- Univers 45 Light 7 pt, line spacing 10 pt
- Colour: Negative

Coloured background: Based on the headline bleed

UNKT FUR PUNKT PROFITIEREN

ie grofe Pramienaktion fiir ceramicplus

|
\

=
A

@__

R o 0N)

| GEPUNKTET:

FEWNILLEROY-BOCH COM

HEUTE SURaN

o

FTEWNVILLEROY-BOCH.COM

Folder A4, title page

Document properties

- Document grid: Short page 14 M,
long page 20 M

- Print area: Top/bottom: 14.85mm,
right/left: 15mm

Folder A4, back page with a fax reply form

- Columns: 3, bar 4.5mm
- Lines: 12, bar 2.97 mm

SelectNY.Berlin for Villeroy & Boch
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3.10 Folder: Inside pages

EXAMPLE: A4

@ Headline

- VilleroyBoch Regular, 16 pt
- Colour bleed or negative

@ Text

- VilleroyBoch Regular, 9.5pt, line spacing 12 pt
(aligned according to baseline grid)
- Designations: VilleroyBoch Bold

-70 % black

@ Information text/captio

- Univers 45 Light 75pt, line spacing 10.5pt
- Designations: Univers 65 Bold

- Colour: Black

Coloured background: Based on the headline bleed

®7
@_/

So einfach sammeln Sie Pu

fte mit Villeroy & Boch

ceramicplus
Villeroy&Boch

[Die grol
htrakii
[Fiir jedes im
keramische

mienakiion von Villeroy & Bochma

onszeitraum vom 01. Mai 2010
teil mit ceramicplus aus dem Ma

Fht es Thnen ganz leicht, Punktc und damit

is zum 30. September 2010 verkaufte

Instream- und Premium-Segment (Amadea,

S0 funksioniert es:

fSie sammeln Thre Rechnungen der Aktions-

errbeler oo 3
e, Sentique, Subway, Sunberry, Variable,

Temento, Metric A, OBlic, Pure Basic, Pu
unkte,

T

[Velvet) erhalten Sie je 10 Primi

Je mehr Sie verkaufen, desto

Sher

Adresse und Sie erhalten Thre Primic.

steigt Thr Punktestand.

Folder A4, double-page spread
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3.11 Invitation: Example

EXAMPLE: DIN LONG

@ Headline

- VilleroyBoch Regular ,16 pt, line spacing 18 pt
- Colour bleed or 70% black

@ Overline/ URL

- VilleroyBoch Regular, 9pt, line spacing 12 pt
- URL: Uppercase VilleroyBoch Regular
-70% black

@ Continuous text

- VilleroyBoch Italic, 9pt, line spacing 12 pt
-70% black

@ Address

- Univers 45 Light, 8pt, line spacing 12 pt
- Designations: Bold
- 70% black

Villeroy & Boch

1748

M M M

Villeroy & Boch und die Firma Nupnau prisentieren:

INNOVATION
IE SUMME ALLER STAR

®_/ am 14. Mai 2009
@7 \X’\‘C'\‘(',V]I.I.]',ROYB()Cm

Innovationen miissen mehr bieten als nur etwas Neues. Sie miissen Besseres schaffen. Deshalb
entwickelt Villeroy & Boch immer wieder ungewdihnliche, revolutiondre Ideen. Lernen Sie die
Neubheiten von Villeroy & Boch kennen — entdecken Sie die neue Generation von Subway 2.0
verbunden mit dem einzigartigen Befestigungssystem SupraFix. Neue Ideen und Gedanken
machen durstig — deshalb ist auch fiir Ihr leibliches Wohl gesorgt.

T 7

M

Y2M
Entdecken Sie die Innovationen beim Hoffest der Nupnau GmbH
am 14. Mai 2009, 11 - 19 Uhr

ir freuen uns auf Sie.

y

Nup GmbH Sanitar- und Hei: Bhandel

OberlandstraRe 10 — 12 - 12099 Berlin - Telefon 0306260020 - www.nupnau-gmbh.de W\‘U\\'ﬂVILLEROY-BOCH.C()Mm

Invitation back page

SelectNY.Berlin for Villeroy & Boch
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Thank you for your attention.

SelectNY.Berlin

Dennis Werner
Chausseestra3e 123
10115 Berlin
(030)343463-0
dwerner@selectny.com
www.selectny.com

All ideas and concepts included in this presentation are the intellectual property of SelectNY.Berlin GmbH
and are subject to copyright protection. Their use it not permitted without express permission.
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